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Fourth Semester MBA Degree Examination, July/August 2022
Digital Marketing,,*M-nagement ii

Time:3 hrs. {i*"lt 
':t" #,*u*. 

Marks;100
Note: 7. Answer any FOUR full questions from Q|,ldl to 7.

2. Q.No. t * comli:illatiw.
L' it;t n" ' ;

I a. Explain the meaning of Digital Marteting. _,! 
:'!'i (03 Marks)

b. Compare and contrast traditio-na{%nd digital marketing,to ''"" (07 Marks)
c. Develop and explain tli :piO-g-M &amework fqfqldi'Li{tal marketing campaign towards

promotion of a B-scho6l'1h dangalore. 
* 

.r,ir 

" (10 Marks)

2 a. Recall ttre meaqt 'g:oidisplay advertising. i : (03 Marks)
b. Illustrate the diffircirt types of display ad g. (07 Marks)
c. Analyze tl4..tdhcept of targeting of conidmers in the digital display advertising plan

targetingl',',. 
'''iin"o ir

(10 Marks)
, ,' ,.,

3 a. Recite tiiE meaning of ad pta""mBiiii j (03 Marks)
b. Illustrate how ad ranks will be provided and benefits of ad ranks? ". .", (07 Marks)
c. Crate a digital marketing ad campaign with social meaia strategy for ahealthcare startup.

-, iir, ii*r (10 Marks)

4 a. Recall the meaning qf digital public ,.lutioii.','1""' .- ',1;-.' (03 Marks)
b. Analyze the Brffi$ti of building c3ntent strategy for tfuffiibr marketing for education

publishing coffifiy. ,:r. 1.: .:., (07Marks)
c. Develop a strategy for an MSMI oifirnization to use Facebook Insights, linked In Analytics

*t 
-,Tjflr',flna1vtics 

"*"ffi,,'' ii,,, (10 Marks)

5 a. Define Mobile Advertising.;" i (03 Marks)
b. Explain the advantages of mobile advertising. (0T Marks)
c,. rilffistrate the differel*qini$obile advertisin! models and justifu which model is suitable for

tourism sector. (10 Marks)

" 
,":r"

6 a. Recite the mC-arfing of Search Engine'r0ptimization (SEO)? (03 Marks)
b. Compare afi{i}ontrast 'One pagg. optimization'and 'Off page optimization'. (07 Marks)
c. Illustrate key metrics of Web,Analytics. (10 Marks)

7 a. Explain the meaning of A"u$mented Reality? (03 Marks)
b. Explain the features ofrMobile Marketing. (07 Marks)
c. Develop a mobile.rh.arketing toolkit for a mobile advertising campaign for an automobile

rnqtgi . t

I'of 2

(10 Marks)



brand, vrith annual sales llion. Knorr C

most well-known product in
competitive FMCG industryoEffiiafly since busy lifestylbi,""mean that fewer and fewer

Indiins iu metropolitan citieB_@t at home. Knorr's gewdtelevision ad created to improve
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&wareness among womeffiffid zs ta 49, but the ffi
youngpr demographic in',oider to increase sales. , r r{ "
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,mote Kn$ffircducts and serviffi social media of yourchoice.
ial media;.h' ,' (lo Marks)
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